
 
 

What’s the Blog Deal? 

A quick peek at why blogging is an essential way to help your business thrive 

 

When you look around today, the odds are pretty high that you will see the vast majority of 

people “plugged in” as they go about their day. People everywhere are spending more and 

more time on a tablet, phone or computer and technological devices  account for a very large 

portion of the information they receive and process on a given day. In fact, wrap your brain 

around this information from forbes.com - with over 3.7 billion users worldwide using the 

internet, there are 5 billion internet searches done every day.  Of those searches, 77% are just 

from Google! This is a very strong indicator that we are looking for most of the things we want to 

know, and the products and services we want to buy, online. 

 

We are living in a technological age - In society today, pretty much anything we want to know 

is readily available right at our fingertips with a few swipes and clicks. Statista.com points out 

that the amount of mobile phone users is close to, if not already past, 5 billion and 2.7 billion of 

those users are avid smartphone owners. This doesn’t even touch on the people who have 

computers and tablets. What does all of this mean? 

https://www.forbes.com/sites/bernardmarr/2018/05/21/how-much-data-do-we-create-every-day-the-mind-blowing-stats-everyone-should-read/#a6458de60ba9
https://www.statista.com/statistics/274774/forecast-of-mobile-phone-users-worldwide/


 

Web presence is essential - If a business wants to keep up with competition and grow their 

customer base, it is essential that they possess a strong web presence. A big factor that 

enables companies to create and maintain this strong web presence is with blogging. When a 

business includes a weblog, or “blog”, on their website this gives them an outlet to communicate 

at a steady, regular rate with their current and potential customers. A blog can be a way for 

businesses to share more about what they do, showcase certain products and services and 

provide related information that they feel their customers would find interesting and useful. 

 

Stand out and be noticed - A blog also has the added benefits of allowing you to feature what 

is unique about your company in order to help you stand out from the competition. It can also 

aid in your SEO (search engine optimization) success, because over time search engines look 

for sites that are producing fresh content and matching the different needs of the searchers. 

This helps you grow your customer base and as people subscribe to your blog this helps grow 

your email/contacts list.  

 

Overall, the reason to blog might be different for everyone, but the main goal of blogging for 

businesses is to stay ahead of the pack. Blog to reach more customers, blog to send out 

information and blog to help lead people to you. If you still need a little extra convincing, keep 

these numbers in mind from rightmixmarketing,com. 80% of blog visits are from new customers 

and if you are consistent and post everyday, this generates four times the leads and 53% more 

traffic to your website. Consistency is key!  

 

For more tips on how to grow your business and generate more customers, check out our other 

blogs, including this one, to get some more insight into why blogging is so effective. Also, be 

sure to check out all of the other valuable resources and tools available at 

CindyBishopTraining.com, and start to develop your business and your own skills today. 

https://www.cindybishoptraining.com/real-estate-guide-websites-seo/
https://www.rightmixmarketing.com/right-mix-blog/blogging-statistics-2015/
https://www.cindybishoptraining.com/blog-quality-training-real-estate-agents/
https://www.cindybishopworldwide.com/single-post/2018/12/21/The-Benefits-of-Blogging
https://www.cindybishoptraining.com/

