
 

 
 

The Real Estate Agent's Guide to Websites & SEO 
 

 
As an independent real estate agent, you need a website. It’s the first place that customers will 
go to find out more about you and to help them decide whether they want to do business with 
you or not. Although content management systems - such as WordPress - have become 
incredibly user-friendly nowadays, if you want to create a fully-functioning, tailor-made site, it’s 
best to invest in a designer. This will involve a monetary investment, but it will be worth it in the 
long run. It will make your site look more professional and leave a good first impression. 
 



 

Once you have the foundations of your website, you can then start adding content. An important 
part of content creation is SEO (we’ll get to what that is in a minute). SEO is a huge topic and 
there are people who build their entire career around it. However, this guide will give you an 
overview of the basics that your website needs and the fundamentals of SEO. 
 
 

 
 
 

Websites 
 
Having a website comes before SEO so we’ll start there. Here are some important points to 
remember when creating and maintaining your website: 
 
 
 

Easy to Navigate -- Your site should be easy to navigate, whether the user is on their 
cell phone or their PC. Statistics show that mobile traffic accounts for 52.2% of all 
internet traffic in 2018, and this figure rises each year. Having a mobile-compatible site is 
crucial to reach a wider audience. 
 
Pop Ups -- It can be tempting to include ads for extra revenue or pop-ups to collect 
email address - but is there anything more annoying for a website user? A recent study 
found that 81% of people surveyed had closed a site because of pop-up ads. The best 
way to get people to sign up is to make the opt-in box highly visible but not intrusive, 



 

allowing users to sign up as they want. Ads can be effective if they are subtle and 
relevant. In-your-face ads that cover the content on your site’s pages will just get on 
people’s nerves. 
 

 
 
Add Value -- Add value to the site’s pages with engaging content, including informative 
articles, images, ordered lists, colorful tables, and short yet information-packed videos. 
 
Have Links -- Add links in your posts. These links should link back to other posts on 
your site as well as to relevant content on other sites. This helps your content get noticed 
and can improve your Google page ranking. Make sure you regularly comb your site for 
broken links - Google frowns upon broken links (links that go to a web page that doesn’t 
work anymore) and will rank the page less favorably. 
 
Less is More -- Your site should be easy to navigate and simple to use. Keep the menu 
at the top of the page simple and declutter your sidebar. Less is more when it comes to 
designing your homepage. 
 



 

 
 
Choose a Good Host -- Choose a good host to support your site. This is essential for a 
fast page loading speed because pages that load slowly are a huge turn-off for visitors. 
You should check the reviews of their customer service as you need reliable and 24/7 
support should anything happen to your site. 
 
 

 
 



 

SEO 
 
Once you have your site, you can start thinking about uploading content and honing your SEO 
skills. The first big question is, what is SEO?  
 
SEO is ‘Search Engine Optimization’ and it works to improve your site’s visibility in the search 
engines, such as Google. The reason why it’s so important is that it gets the right people (i.e. 
potential clients) visiting your site. Best of all, unlike paid ads, SEO is free. 
 
SEO largely depends on using keywords. Keywords are typical words potential clients use to 
search in Google for services related to yours. SEO works by selecting the most important 
keywords for your business, strategically placing them throughout your site, and eventually 
making your site more visible on the search engines. Being visible on the search engines 
means having a spot on the first page of Google. People rarely click beyond the first search 
page on Google so if your site can only be found on the 10th page, few people will find you. 
SEO can improve your ranking. 
 
 
Here are some important points to remember with SEO: 
 

It’s not a standalone deal -- SEO is important and it works best when coupled with 
quality content. Your site should be full of professional content that incorporates good 
SEO practices. These kinds of pages tend to rank the highest on Google. 
 
It’s a marathon, not a sprint -- Remember, creating good SEO isn’t an overnight 
business - it may take between three to six months, if not longer, before you start seeing 
improvements in your site.  
 



 

 
 
Make sure you have your ALT attribute set -- Search engines don’t see images; 
rather, they see something called ‘ALT attribute’. This is a small box that appears when 
you upload an image to your site that allows you to write a description with relevant 
keywords. ALT attribute lets the search engine understand what the image is and helps 
make it more searchable. 
 
Create for the reader -- Never create content just thinking of the SEO - always keep the 
reader in mind and how this content can help them. The SEO can then be incorporated 
in a thoughtful way that still brings value to the reader. 
 
 



 

 
 
How to Find Keywords 
 
Using keywords is important for two main reasons. First, it helps make your site visible to 
potential clients. Secondly, it attracts the right audience to your site. In other words, it brings 
potential clients who truly need your services and will benefit from being on your site.  
If you use the wrong keywords, you will be searchable to an audience that has no interest in 
your services. You may receive high traffic, but a low conversion rate.  
 
Another factor to keep in mind is what makes a good and bad keyword. A bad keyword is one 
with lots of competition and a small search volume. In other words, there are a lot of companies 
using it compared to the number of people searching for it. A good keyword, on the other hand, 
is one with little competition and a large search volume. It means there are fewer businesses 
using it compared to the number of people searching for it. For example, keywords that link to 
studio apartments in a specific neighborhood in Miami will have less competition and more 
people searching for it. 
 
Here’s how to find the right keywords to use for your real estate business: 
 

● Create a list of potential keywords. 
 

You should think about which words people use to find your services. Let’s say you sell 
properties in Miami. Start by thinking of all the different variations of words you would use in 



 

Google if you were searching for a property in Miami. For example, you may search “buying an 
apartment in Miami” or “houses for sale in Miami”. Remember to think niche too, such as 
‘studios’ or ‘offices’ in a particular neighborhood in Miami. 
 
Another way you can see which keywords to use is to check your webs statistics or Google 
Analytics to see which searches people are using to find your site. Compile all this information 
into a complete list to get a broad overview of what different possible searches there are to find 
your site. This will form the base of your keyword search. 
 

● Next check the keyword popularity.  
 
Once you have your list of keywords, you should check how popular they are. This means how 
many people are searching for them and how many businesses use them. To do this, you can 
use Google Adwords Keyword Planner to assess the popularity of each word. You can then use 
another tool known as Google Trends which shows you the trends of this keyword over time. 
You can use this to compare your findings and see which keywords are consistently searched 
for and which ones are seasonal. Why is this important? It will help you plan your content for 
your website better. For example, if a particular word is searched more in December than any 
other month, you can create a post or video for your blog using that keyword and publish it in 
December. This means your site has a better chance of being discovered by potential clients. 
 

 
 

● Next, find other closely-related keywords and their variations.  
 
By finding other related keywords and their variations, it helps broaden all the search 
possibilities out there. For example, you may find that ‘properties’ could also be related to 



 

‘house’, ‘home’, ‘flat’, ‘bungalow’, ‘apartment’, ‘studio’, ‘farmhouse’, and many others. Search for 
synonyms for each word to. Next, once you have all your words, it’s time to group them. 
 
How do you group them? You can start with the top-level keyword group. These are all the 
keywords that have broad meanings and can be divided into subcategories. These words 
represent your businesses offerings (in other words, products or services). In your case, this 
could be ‘real estate’, ‘houses’, or ‘properties’. You can then break these down further into the 
different segments - for example, ‘properties’ can be broken down into ‘house’, ‘office’, or 
‘studio’ (and many others). ‘Miami’ can be broken down into specific neighborhoods. 
 
You may be asking yourself - do I really need to do this? Isn’t this time-consuming? The first 
answer is: yes, you do need to do this. By having lists of keywords, you can better plan what 
content you want to publish and optimize your website’s visibility. You can create useful, 
informative blog posts around the keywords you find, which makes the article highly searchable 
and relevant to your target audience. The second answer is: yes, it is time-consuming. 
However, you can use tools such as Keyword Grouper which automates the process. You can 
paste in up to 1,000 keywords and the Keyword Grouper will find profitable related keywords for 
you. 
 

● Analyze your keywords against the competition 
 
 
This final step of organizing your keywords for SEO purposes helps you to understand who 
uses your keywords. Do a normal Google search using the keywords and see what results 
come up. You should look out for two things when determining the strength of these keywords. 
First, how many paid ads (pay-per-click ads) appear at the top of the page? The more ads there 
are, the more competition there is for that keyword. The second thing to look out for is who is 
making the top searches. Are they potential competitors? If they are huge companies, their 
competitive edge and budget will be bigger than yours and so they will be extremely difficult to 
compete against. 
 
Tools to Use to Monitor SEO Performance 
 
To monitor how well your SEO is going, there are several tools you can use to track their 
success: 
 

Google Analytics -- Google Analytics is a free tool that lets you track the traffic to your 
site. It helps you monitor any strategies you’ve implemented and analyzes which parts 
are working compared to others. You can integrate it into your WordPress account, 
allowing you to see daily site statistics. 
 
Moz -- Moz is one of the most popular SEO tools out there and it offers several 
resources in one. In addition to keyword research and optimization tools, it also offers a 



 

technical analysis of your site and traffic. 
 
Hubspot -- Hubspot offers a comprehensive service that includes marketing, sales, and 
Customer Relationship Management (CRM) tools. As well as a powerful SEO tool, it also 
helps you monitor visitors, leads, and customers. 
 
Word Tracker -- Word Tracker is totally focused on keyword research. It saves time 
researching specific keywords by automating the process. It also recommends popular 
keywords. 

 
  
The idea of SEO may seem complicated and it is a huge topic to deal with, especially if you are 
new to digital marketing. However, the key to a successful real estate business is to start with a 
easy-to-use website. Then, start adding content that is built around your relevant keyword 
groups. It will take time to start ranking on Google but it’s truly worth the effort, both to improve 
your business’s visibility and your profits. For more information on making your real estate 
business attract more customers and become more profitable, check out the many resources on 
the Cindy Bishop Training site. 
 

https://www.cindybishoptraining.com/workshops/

