
 
 

I Need A Writer, but What Do I Do? 

Making sure you know where to go to find an effective writer for your business 

 

Everywhere you look there are words, words, and more words. We are surrounded by print 

media and written language on a daily basis. When it comes to learning about a company, many 

people do so by checking out a company’s website. If they like what they see, they will dig 

deeper and want to read the content. Depending on the quality of that content, that potential 

customer can either become a new customer or never be heard from again.  

 

Print is powerful. So, when it comes to the words you include in your marketing materials, both 

web and print based, you definitely want to make sure you aren’t cutting corners. Hiring a writer 

can be a great asset for your business - if that writer is a good one. But where to start? 

 

Here are a few tips to keep in mind when you set out to hire a writer for your business: 

 

Know Where to Look -- There are almost endless options to find freelancers. Some larger 

“content mills” can have so many options that people who are just looking to grab a few bucks 



by throwing out some blogs can easily make it through any screening process and pass 

themselves off as a skilled writer. The quality of writing you will get will likely be less than 

adequate and leave you in the same place you started, maybe even worse. So when you start 

your search, focus your attention on companies and freelancers that have a more targeted 

approach and with whom you can really develop a relationship.  

 

Check Out Their Work -- Just because someone claims to be a writer does not mean you have 

to believe it. When a company interviews potential employees they look at resumés and 

references. If the position calls for a specific skill or talent, then samples of work are often 

requested and expected. This holds true for freelance writers. Ask to see writing samples or 

copies of their published pieces. This will enable you to evaluate their skill as a writer. It also will 

enable you to see if their “voice” as a writer is a good fit for your company, or if they are able to 

effectively adjust their writing to meet the needs of different clients.  

 

Ask Questions -- The writer you find needs to work well with you and your business. Therefore, 

remember to look beyond just his or her skill as a writer. There still need to be other logistical 

factors to consider before you make your decision. When you are screening potential writers 

ask questions about how they schedule their work, how many pieces they can realistically 

complete in a day, their strengths and the types of research they do regarding topics, keywords 

and SEO. You can also ask them what their suggestions would be for content for your business 

and of course, their prices. Use the answers to these questions, coupled with their skill level, 

when you make your final decision.  

 

Make Sure They Know You -- When you choose a writer to work with you, it is important to 

make sure he or she is familiar with what your business does. Make items accessible that can 

help paint a clear picture of your business and the image you want to present. Your writer 

should familiarize themselves with your brand, company goals and design style. If there will be 

other team members that will be working with the writer, then it is essential that you introduce 

them in some way. Even if your writer is freelance, it is still important that you communicate your 

work process and expectations to them so you can develop a strong, working partnership. 

 

Communication is Key -- We’re going to reiterate how important communication is. Especially 

in the realm of freelance. In a long-distance relationship, it is vitally important that all parties 

involved know what the expectations and the methods of communication will be. Be clear on 

how fast you expect responses and how quickly you want tasks completed. Mutually decide 

what your preferred communication will be so that nothing slips through the cracks.  

 

Overall, an effective writer can make all the difference to the amount of traffic that comes to your 

website. More traffic and good content can result in more customers and a stronger web 

presence. So, when you are ready to bring a writer onboard your team, make sure you keep 

these tips in mind! Ultimately, the goal should be to find a writer with whom you can build a long-

lasting, productive partnership. 

 



For more tips on how to grow your business and build a team that can help you generate more 

customers, check out our other blogs,. Also, be sure to check out all of the other valuable 

resources and tools available at CindyBishopTraining.com, so you can begin to develop your 

the skills to grow your business.  

https://www.cindybishoptraining.com/blog-quality-training-real-estate-agents/
https://www.cindybishoptraining.com/

